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Summary

	
  

Jessica	
  Hudson	
  has	
  worked	
  with	
  Desroches	
  
Island	
  during	
  the	
  course	
  of	
  2011	
  to	
  gain	
  
maximum	
  exposure	
  in	
  the	
  Middle	
  East	
  market	
  
with	
  a	
  sustained,	
  varied	
  campaign.

Print	
  Media	
  –	
  Circula-on	
  500,000+
Online	
  Media	
  –	
  250,000	
  Unique	
  site	
  visitors
TV	
  –	
  2	
  million	
  viewers
3	
  VIP	
  events	
  –	
  1000+	
  HNWI	
  aTendance

Total	
  Es-mated	
  PR	
  value	
  =	
  $250,000

“Thank	
  you	
  for	
  the	
  fantas-c	
  coverage,	
  we	
  never	
  
expected	
  to	
  achieve	
  such	
  amazing	
  results	
  so	
  
quickly,	
  and	
  thank	
  you	
  for	
  the	
  bookings!”	
  
Patrick	
  Siebel,	
  MD,	
  Desroches



High	
  Life	
  Dubai	
  TV
• High	
  Life	
  Dubai	
  TV	
  have	
  2	
  million	
  viewers	
  per	
  week	
  and	
  is	
  the	
  leading	
  luxury	
  TV	
  and	
  travel	
  show	
  

aimed	
  at	
  the	
  wealthy	
  Indian	
  and	
  Asian	
  communiAes	
  living	
  in	
  the	
  Arabian	
  Gulf	
  who	
  like	
  to	
  lead	
  the	
  
‘high	
  life’,	
  focusing	
  on	
  the	
  high	
  end	
  luxury	
  market.	
  

• Desroches	
  featured	
  on	
  High	
  Life	
  Dubai	
  TV's	
  luxury	
  travel	
  show	
  on	
  the	
  Arabian	
  Travel	
  Market	
  where	
  
I	
  introduced	
  High	
  Life	
  Dubai	
  to	
  Sarah	
  Jensen,	
  Director	
  of	
  Sales	
  &	
  MarkeAng	
  for	
  Desroches	
  Island,	
  
and	
  arranged	
  their	
  interview	
  for	
  Sarah	
  to	
  tell	
  their	
  viewers	
  about	
  Desroches	
  Island.	
  

• hLp://www.youtube.com/watch?v=wNTIzmFZIkY

http://www.youtube.com/watch?v=wNTIzmFZIkY
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Time	
  Out	
  Dubai
10	
  Essen-al	
  Weekend	
  Breaks

• Time	
  Out	
  Dubai	
  provides	
  news,	
  essenAal	
  background,	
  entertainment	
  and	
  leisure	
  informaAon	
  for	
  the	
  city's	
  
residents	
  as	
  well	
  as	
  visitors,	
  with	
  features,	
  special	
  focuses	
  and	
  lisAngs	
  that	
  bring	
  the	
  best	
  the	
  city	
  has	
  to	
  
offer	
  to	
  the	
  fingerAps	
  of	
  its	
  readers.	
  

• CirculaAon	
  of	
  30,047	
  copies	
  per	
  week	
  and	
  an	
  Ad	
  Value	
  per	
  page	
  of	
  20,000	
  AED	
  /	
  $5,450	
  USD
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For a romantic getaway
Muscat, Oman 

What you’ll experience: Buddy up at the Oman Dive Centre in Muscat, 
which offers all kinds of  day and night dives (as well as snorkelling and 
boat trips for non-divers). Guests have the choice of  fi ve sites around the 

Bandar Jussa reef  and the chance to spot cuttlefi sh, spiny lobsters 
and turtles. After a day at sea, relax in the intimate, rustic beach huts
 set in a secluded bay. With a homely feel, the centre hosts barbecues 

and local live music. Be sure to head out on an early-morning 
dolphin-watching boat trip: you might just spot dozens. 

Where to stay: Oman Dive Centre’s two-person beach huts 
start from Dhs700, including breakfast and dinner. 

www.diveoman.com.om (+968 2482 4240)
How to get there: The centre is a fi ve- to six-hour drive from 

Dubai. A detailed map is available on the website. 

For party animals 
Beirut, Lebanon
What you’ll experience: Beirut boasts all the glamour of  Nice 
or Lake Como, with a traditional Middle Eastern identity. Set amid 
the mountains, if  you’re lucky enough to land at night the city’s 
lights as seen from the airport are a spectacle to behold. But you 
won’t want to stand about staring at the view – night-time means 
only one thing in Beirut: partying. You’ll fi nd clubbers everywhere, 
dressed up to the 11s and ready to dance through any political 
strife. BO18 (www.b018.com, +961 158 0018) is a club set in an 
underground bunker with a roof  that peels back at daybreak. Other 
popular haunts include Skybar (www.sky-bar.com,+961 393 9191), 
an upscale al-fresco spot, and The Music Hall (+961 380 7555), 
a renovated old-school cinema, which showcases live music. 
Where to stay: The Monroe Hotel offers rooms from Dhs473, with 
some special winter promotions including airport transfers. 
www.monroebeirut.com (+961 137 1122)
How to get there: Beirut is a three-hour fl ight from Dubai. Budget 
airline Flydubai fl ies direct from Dhs300 each way. www.fl ydubai.com 

For a luxury break
Desroches Island, Seychelles 
What you’ll experience: A favourite with A-list luminaries 
(Charlize Theron, for example) and royalty (future King of  England 
Prince William and his missus, Kate Middleton), Desroches Island 
is located in the southern Amirantes archipelago, a 40-minute fl ight 
from Mahé, the main island. This private island is the ultimate 
hideaway – think 14km of  silver sands, lush jungle and fi ve-star 
luxury accommodation. After touching down on the private airstrip 
and dropping off  your luggage in one of  the beachside villas, you 
can lounge on the beach or indulge in a spa treatments. The more 
adventurous can busy themselves by navigating the island’s shores 
by catamaran, exploring the jungle by bicycle, scuba diving or 
snorkelling. Fishing and island-hopping trips are also available. 
Where to stay: The beach villas, located on the north-facing 
beach, feature private swimming pools, three en-suite bedrooms 
(which all feature outdoor bathrooms), and a fully equipped 
kitchen. Dhs5,051 per night for a beach villa (prices vary 
depending on number of  people). www.desroches-island.com
How to get there: Emirates fl ies direct to Mahé (flight time: four 
and a half  hours); from here it’s a 40-minute fl ight to Desroches. 
Return fl ights start at Dhs4,500. www.emirates.com
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From rock climbing to 
romance: ideal trips 

for all, just four 
hours away!



Harpers	
  Bazaar	
  Interiors
• Bazaar's	
  pick	
  of	
  the	
  best	
  dozen	
  design	
  hotels	
  –	
  Desroches	
  wins	
  Best	
  for	
  Natural	
  InspiraAon

• Ad	
  Value:	
  $12,000USD	
  per	
  page	
  /	
  CirculaAon:	
  11,663	
  Pan-­‐Arab

206|Harper’s BAZAAR !"#$%!&%'

D
U

M
M

Y
 T

EX
T

When you think of Tinseltown, it’s all 
about the glamour and that’s exactly what 
the new W Hollywood serves up. From a 
rooftop pool with views of the Hollywood 
sign, to a spiral staircase leading to the 
swish Living Room bar, the hotel is 
dripping with La-La Land glitz. In the 305 
rooms, such as the WOW Suite, the palette 
is crisp white and grey with bursts of colour 
– a perfect backdrop to stunning views of 
the Hollywood Hills. You’ll also fi nd white 
tufted mini-bars, oversized ottomans and 
slick chrome bathrooms. After late-night 
revelry at nightclub Drai’s, recharge your 
batteries with a Triple Oxygen facial at the 
heavenly Bliss Spa. From Dhs660 per night; 
Whollywoodhotel.com

Channel your inner Robinson Crusoe at a 
beach chic private island resort. Desroches 
Island in the Seychelles has tranquil natural 
interiors with materials including wood, 
stone, cotton and rattan. There are 20 beach 
suites and 28 villas, all offering a slice of 
paradise. Think breezy drapes, timber decking 
and woven bamboo shutters. Just one glance 
at the glowing Indian ocean, silky sand and 
swaying coconut palms, and you’ll slip into 
castaway mode. Complete your journey to 
total bliss with a Balinese massage on the 
beach. From Dhs3,000 per night; 
Desroches-island.com

BEST FOR  NATURAL
INSPIRATION
Desroches Island, Seychelles

9Embark on a graphic odyssey by bedding down in a room dedicated to 
lauded Dutch designer Wim Crouwel at Andaz Liverpool Street in London. 
The room was created to honour a new retrospective of his work at the city’s 
Design Museum. Known for his futuristic typography, you can look forward 
to limited edition Wim Crouwel wallpaper and a special rug by bespoke 
carpet maker Tai Ping. The 267-room hotel has fi ve happening bars and 
restaurants, plus several gallery spaces. Venture outdoors and hang out in the 
edgy East End, with an array of cultural offerings on your doorstep. From 
Dhs1,250 per night, plus two free tickets to the show (until July 3); Andaz.com

BEST FOR  EDGY 
DESIGN ENTHUSIASTS
Andaz Liverpool Street, London 11BEST FOR  MOVIE- 

STAR GLAMOUR
W Hollywood, Los Angeles
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Ahlan!	
  Hot	
  100	
  Des@na@ons



Ahlanlive.com	
  
Will	
  and	
  Kate	
  honeymoon	
  on	
  Desroches	
  

• The	
  online	
  arm	
  of	
  the	
  region’s	
  biggest	
  selling	
  glamour,	
  fashion	
  and	
  celebrity	
  news	
  magazine.	
  
Visitors	
  per	
  month:	
  141,791



Snob	
  Magazine
• Leading	
  Arabic	
  luxury	
  lifestyle	
  publicaAon	
  Snob	
  Magazine.	
  

• Secured	
  a	
  three	
  page	
  feature	
  on	
  Desroches	
  in	
  their	
  Wedding	
  Catalogue	
  which	
  is	
  distributed	
  Pan	
  Arab	
  
throughout	
  the	
  Arabian	
  Gulf	
  with	
  a	
  circulaAon	
  of	
  77,500	
  copies	
  -­‐	
  a	
  huge	
  readership	
  and	
  targeted	
  to	
  the	
  
wealthy	
  Arabic	
  market	
  planning	
  weddings	
  and	
  honeymoons.	
  

• The	
  arAcle	
  focuses	
  on	
  the	
  new	
  Private	
  Retreats	
  as	
  ideal	
  for	
  honeymooners	
  and	
  on	
  the	
  romanAc	
  
experiences	
  Desroches	
  offers.

• This	
  coverage	
  has	
  a	
  PR	
  value	
  of	
  $27,000	
  USD	
  (The	
  Ad	
  value	
  per	
  page	
  is	
  $4,500	
  USD)	
  	
  



Focus	
  Magazine
• Focus	
  is	
  a	
  quarterly	
  magazine	
  for	
  Abu	
  Dhabi	
  Bank’s	
  customers	
  with	
  a	
  circulaAon	
  of	
  30,000	
  copies	
  

across	
  ADCB’s	
  branches	
  in	
  the	
  UAE.

• NegoAated	
  a	
  free	
  full	
  page	
  advert	
  for	
  Desroches	
  Island	
  in	
  Focus	
  Magazine	
  for	
  their	
  July	
  /	
  August	
  
issue	
  which	
  goes	
  out	
  to	
  the	
  Abu	
  Dhabi	
  NaAonal	
  Bank's	
  high	
  spending	
  Arab	
  and	
  Expat	
  customers.

	
  



Des-na-ons	
  of	
  the	
  World	
  News

Treasure island revealed

82    June 2011    dotwnews.com

What is the philosophy behind 
Desroches Island?
Desroches is an extension of what 
my brother and I like to do. We’re 
outdoorsmen, but also business 
partners who are conscious of 
the environment and nature. All 
those things are what Desroches 
is about. We’re passionate about 
preserving the environment, using 
sustainable building practices 
– even the water activities like 
fishing are controlled. 

What do you want each of your 
guests to experience?
When guests leave they must feel 
that their trip there was an exten-
sion of their home. We’re not a 

branded product, we haven’t got 
nightclubs; it’s more of a Robinson 
Crusoe, chilled-out, feet-in-the-
sand kind of place. They must feel 
they’ve had great value for money, 
and that the service and the quality 
of everything they touch, eat and 
feel is of the highest standard. 
Most importantly, they must feel 
that they want to come back. 

Desroches Island’s Beach Retreats 
are available to own – why buy?
It’s basically your own private 
island home. There are no holding 
costs, no invoices, everything is 
provided for you. It’s a very seam-
less way to live in a very remote 
location. When you’re not there, 
there is someone to take care of 
your home for you, so it’s ready 
when you arrive.

What is your policy on children in 
high-end luxury resorts?
Children are very much a part of 
the equation. We’re very lucky in 
that our resort is over 3.5 km long, 
so if we do have children that are 
rowdy, it won’t a!ect the honey-
mooners. Madonna could come 

there and not be seen, so children 
definitely won’t be. 

What is the biggest risk you’ve 
taken in developing Desroches?
We started building in 2007, so 
we got our timing spectacularly 
wrong. To see the development 
and opening of the property 
through the recession was a big 
challenge, and a huge learning 
curve. We had to decide whether 
we were going to hire a marketing 
team or let it grow organically. The 
biggest risk was probably taking 
on something we’d never done and 
being forced to adapt. 

How closely do you work with the 
government when developing a 
resort in the Seychelles?
Very closely. There have been a lot 
of investors that have come and 
fallen in love with the islands and 
then disappeared, so you have to 
earn their trust. A lot of places 
in the world have been overde-
veloped to the detriment of the 
environment; that hasn’t happened 
in the Seychelles. It’s growing mas-
sively, but there are not enough 

hotels and resorts to accommodate 
the demand. It’s a very slow-devel-
oping economy, but it is speeding 
up. The environmental side though 
is very restricted.

How can the Seychelles avoid the 
pitfalls of overdevelopment?
There are a few natural barriers; 
one is that it’s largely granitic, so 
it can be di"cult to develop on, 
and the Seychellois are incredibly 
environmentally conscious people. 
Money doesn’t mean everything 
to them. From a foreign investor 
point of view, it takes some time 
for them to warm to you and to 
trust you.

Private o!shore banking is now 
available, correct?
Yes. The Seychelles is now promot-
ing itself as a tax haven, much 
like Mauritius and Gibraltar. They 
are going through financial and 
economic reforms to open up the 
option of investment and business 
set-up for tax benefits.

To read the full interview with Kenneth 
Collins, please visit dotwnews.com

Kenneth Collins, 
CEO Collins Properties – 
developer of  Desroches  
Island in the Seychelles

Competition...
Think you can identify the location in the 
photo? If you do, e-mail your answer to 
competition@dotwnews.com and put 
‘Where in the world?’ in the subject line. 
Each month, the winner will receive a 
12-month subscription to Destinations 
of the World News worth US$99 and a 
bottle of S.T. Dupont Cruise fragrance. The 
destination featured in our May competition 
was Rio de Janeiro in Brazil. This month’s 
winner is Kathy Ridler from South Africa.

WHERE IN THE WORLD?

Final word

82 Final word.indd   82 5/25/11   3:58 PM

•Interview	
  with	
  Kenneth	
  Collins,	
  Owner,	
  Desroches	
  Island
•The	
  Magazine	
  has	
  a	
  circulaAon	
  of	
  22,000	
  copies	
  throughout	
  the	
  Middle	
  East,	
  Europe	
  and	
  Russia	
  and	
  
is	
  distributed	
  in	
  First	
  and	
  Business	
  Class	
  Airport	
  lounges	
  and	
  to	
  their	
  subscribers.	
  
•The	
  AdverAsing	
  rate	
  for	
  a	
  full	
  page	
  is	
  US$8.500	
  /the	
  PR	
  Value	
  for	
  this	
  editorial	
  piece	
  is	
  $16,000US.	
  
•	
  We	
  also	
  have	
  online	
  coverage	
  of	
  Kenneth´s	
  interview	
  on	
  www.dotwn.com



Des@na@ons	
  of	
  the	
  World	
  News	
  
Desroches	
  as	
  one	
  of	
  the	
  Ul-mate	
  Seychelles	
  resorts

The seven most heavenly properties, plus two we can’t wait to see once they open

dotwnews.com    May 2011    63

Seychelles    Indulge

North Island Seychelles 
One of the most talked-about of 

the Seychelles’ private island properties, this 
exclusive eco conservation resort has only 11 
guest villas, each measuring 450 square metres, 
all located on North Island’s pristine beaches, 
ensuring maximum privacy. The island’s vegetable 
and herb gardens are used by the on-site chefs 
to prepare the health-focused menu, and spa 
treatments that are tailor-made to your needs 
and administered in-villa by specially trained 
therapists also make use of local ingredients. 
Guests can explore the island by buggy, kayak, 
mountain bike or boat, and a fully operational dive 
school in on hand as well.
www.north-island.com

MAIA Seychelles
A truly unique property, MAIA 

Seychelles o!ers its guests unparalleled tailored 
service, gorgeous natural surroundings and 30 
exquisitely designed and decorated private ocean-
view villas which will make you feel right at home. 
Stay here and you most likely won’t encounter the 
other guests on the resort’s immaculate foliage-
covered grounds, even when it’s fully booked, as 
most tend to stay in their villas. If you do want to 
venture out, there are plenty of activities including 
yacht trips, horse riding and snorkelling. The 
‘whatever you like, whenever you like’ philosophy 
makes each and every guest feel like royalty – this 
is the ultimate honeymoon destination. 
www.maia.com.sc

Seychelles Kempinski 
Resort

Set to hold their soft opening in September 2011, 
the Seychelles Kempinski is located at Baie 
Lazare on the main island of Mahe, in an area rich 
with lush botanical gardens and a long stretch 
of white sandy beach, with the backdrop of the 
mountains adding to its serene setting. The resort 
will feature 173 rooms and suites, most of which 
will be ocean-facing. Culinary options will include 
an all-day dining restaurant and beach bar, and 
there will be a fully operational kid’s club, tennis 
courts, six spa treatment pavilions, plus a casino, 
and banqueting and conference facilities for up to 
200 people. 
www.kempinski.com

01

04

07

Desroches Island
This private island resort, located 

within the dense jungles of Desroches Island, 
features 20 luxurious Beach Suites, 23 Luxury 
Beach Villas, four one-bedroom Beach Villas, and 
one 750-square-metre Presidential Suite, each 
located a few metres from the beach. Guests are 
transported by buggy and can partake in fishing, 
snorkelling, scuba diving and even surfing, and 
unwind at Le Ve Loutier Creole restaurant,  
Ghost Crab grill and pizzeria or Takamaka 
beach bar. Unique to the smaller islands of the 
Seychelles, Desroches has just launched their 
Luxury Beach Retreats, also available for sale.  
For more information, log on to the website.
www.desroches-island.com

Four Seasons Seychelles
Four Seasons hotels are highly 

regarded for their beautiful locations and excellent 
service, and this resort is no di!erent. Sixty-seven 
ocean-view villas and suites flank the granite 
slopes leading to the beaches of Baie Lazare, 
a wide, secluded bay where guests can kayak, 
snorkel and swim. This is one of the best options 
for families thanks to the daily kid’s club and the 
residential suites, with up to five bedrooms. The 
Spa, located at the highest point of the property, 
o!ers breathtaking views from its relaxation area 
and treatment rooms. Try the Rainforest Facial, 
which stimulates the lymphatic system and 
leaves you looking revitalised and beautiful.
www.fourseasons.com/seychelles

Round Island 
Set to open in mid-2011, the resort 

is spread out across the whole of Round Island, 
which sits in the middle of the Seychelles 
National Marine Park and is surrounded by the 
islands of Mahe, Saint Anne, Moyenne and Cerf. 
The property comprises 10 spacious Colonial-
style chalets, nestled amongst the trees and 
vegetation that lines the beaches along the 
five-acre granitic island. A restaurant serving 
Creole, European and Asian fare will also serve a 
wide range of wines and cocktails, plus cigars, or 
guests can opt for in-villa or beach dining. The 
Lifestyle Spa will focus on holistic practices and 
treatments to encourage wellbeing and relaxation. 
www.round-island.net/

03

06

09

Banyan Tree Seychelles
Located in Intendance Bay on the 

main island of Mahe, 60 colonial-style private 
pool villas are scattered throughout the lush 
grounds, leading to an expansive sand and rock 
beach. The Banyan Tree Seychelles was voted 
one of the Top 10 Honeymoon Hotels worldwide 
in 2009 by The World’s Best Hotels, and is a 
popular venue for weddings as well. There are 
11 dining and bar venues, ranging from casual to 
fine dining, and the signature Banyan Tree spa, 
comprised of eight luxurious treatment pavilions 
nestled on a hillside jungle with panoramic ocean 
views, o!ers Asian-inspired therapies and beauty 
treatments with a focus on holistic wellbeing. 
www.banyantree.com/en/seychelles

Fregate Island
A 20-minute flight from Mahe, 

this beautiful island contains seven beaches 
bordered by granite rock formations and lush 
tropical vegetation. An exclusive collection 
of 16 ocean-view villas, plus one Presidential 
Villa, each with private infinity pool, daybed and 
Jacuzzi, are scattered throughout the island. 
The Rock Spa, located on a cli!-top plateau, 
o!ers panoramic views, and guests can enjoy 
water sports including windsurfing and fishing.  
The conservation-oriented property places an 
emphasis on island-grown ingredients, and its 
Island Dining Experiences concept allows guests 
to choose a dining venue anywhere on the island. 
www.fregate.com

Hilton Seychelles Labriz 
Resort & Spa

Located on Silhouette Island, the third largest 
in the Seychelles and a 40-minute ferry ride or 
15-minute helicopter ride from the main island of 
Mahe, this property’s best feature is its outdoor 
surroundings, full of granite rock formations, 
sandy beaches and historic Colonial charm. 
The property’s 111 beach and garden villas are 
luxurious and comfortable, and a pool and bar area 
is centrally located if you want to mingle. Walking 
trails lead from the villas to the resort’s various 
restaurants, serving either Japanese, Italian or 
Creole cuisine, then on to the spa, set amongst 
thick tropical forest. 
www1.hilton.com

02  

05  

08  
OPENING SOON… OPENING SOON…

The ultimate Seychelles resorts
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THE KNIGHT’S TALE
Sir Rocco Forte shares his secrets

NEW SINGAPORE
Business meets pleasure

ELITE TRAVEL GOLF CUP
Behind the scenes at our exclusive event

ST. MORITZ THRILLS
Style on the slopes in Switzerland

EXCLUSIVE

Seychelles
Surrender to the 

Idyllic beaches, stunning sunsets and long, lazy 
afternoons in the Indian Ocean paradise

HISTORIC HOTELS
The Peninsula, Hong Kong

SUITE DREAMS
Jumeirah Zabeel Saray

SPEND IT
Journey of a lifetime
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Private	
  Jet	
  in-­‐flight	
  Magazine
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HOMING INSTINCTS 
Looking to add to your property 

portfolio? These newly launched and 

vastly contrasting abodes are just 

the ticket if you’re all about location, 

location, location…

THE SEA 

Desroches Island, south west of 

Mahe in the Seychelles, stretches six 

kilometers in length and is fringed 

by fourteen kilometres of blindingly-

white sand. On this little slice of 

paradise you’ll find just one luxury 

resort which houses yours-to-own 

Private Beach Retreats. Each boasts 

a large pool overlooking the Indian 

Ocean, and two of the five bedrooms 

have their own secluded plunge pools. 

For enquiries contact Tim Hammond, 

tim@desroches-island.com

THE CITY  

Spring 2012 will witness the opening 

of London’s Bulgari Hotel in designer 

store-strewn Knightsbridge and with 

it, a handful of incredibly beautiful 

Bulgari residences. Only six are 

available at the outset of what will be 

a phased launch – including just one 

penthouse. Grab it while you can. 

For sales enquiries contact Giles 

Hannah, ghannah@christies.com

POSTER BOY
Christie’s South Kensington, London, will auction off 

vintage film posters on July 15, with the likes of La 

Dolce Vita (1959), Breakfast At Tiffany’s (1961) and the 

pictured Diamonds Are Forever (1971) up for grabs. 

The latter is the original concept artwork by Robert 

E. McGinnis, who has signed this framed version. It’s 

expected to fetch between $29,000 and $39,000.
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ALEXANDER 

MCQUEEN

Would the late designer’s 

ascension to mythical 

status have happened 

in his lifetime?

BEING FRANK
Dettori tells all about his future 

plans, his father’s tough love 

and racing’s young pretenders

RENÉ REDZEPI
How the unassuming son of 

a cleaning lady rose to become 

the world’s best chef 

THE TOP TABLES 
Done with The Ivy? Over Le 

Gavroche? London’s hottest new 

restaurants will serve you now

A  M A G A Z I N E  W I T H  A L T I T U D E ISSUE ONE  / JUNE 2011

•Desroches	
  is	
  ideally	
  suited	
  to	
  the	
  readers	
  of	
  private	
  jet	
  inflight	
  magazine	
  as	
  the	
  island	
  has	
  a	
  runway	
  that	
  can	
  be	
  accessed	
  by	
  
private	
  jets.	
  With	
  only	
  4	
  hours	
  flying	
  @me	
  from	
  the	
  UAE	
  and	
  5	
  hours	
  from	
  Doha,	
  Desroches	
  is	
  the	
  perfect	
  tropical	
  getaway	
  or	
  
second	
  home	
  for	
  your	
  readers	
  to	
  escape	
  to	
  for	
  a	
  long	
  weekend	
  or	
  during	
  the	
  hot	
  summer	
  months.	
  

•AIR	
  is	
  a	
  monthly	
  inflight	
  magazine	
  craqed	
  for	
  private	
  jet	
  passengers	
  in	
  the	
  Middle	
  East	
  and	
  distributed	
  to	
  a	
  select	
  group	
  
of	
  Middle	
  East-­‐based	
  private	
  jet	
  operators	
  and	
  Abu	
  Dhabi’s	
  Al	
  Bateen	
  ExecuAve	
  Airport.	
  It	
  guides	
  its	
  super-­‐rich	
  readers	
  
towards	
  the	
  best	
  of	
  the	
  best	
  in	
  luxury,	
  keeping	
  them	
  at	
  the	
  forefront	
  of	
  what’s	
  hot	
  now	
  and	
  influencing	
  their	
  
excepAonal	
  way	
  of	
  life.
•5,000	
  copies	
  are	
  distributed	
  to	
  a	
  select	
  audience	
  on	
  a	
  monthly	
  basis	
  /	
  AdverAsing	
  rate	
  for	
  a	
  full	
  page	
  is	
  US$11,000.



WEALTH
•	
  WEALTH	
  is	
  a	
  bi-­‐monthly	
  magazine	
  with	
  a	
  print	
  run	
  of	
  9,000	
  to	
  a	
  target	
  audience	
  of	
  High	
  Net	
  
Worth	
  individuals	
  and	
  business	
  leaders	
  in	
  the	
  UAE	
  who	
  control	
  personal	
  investable	
  assets	
  of	
  
more	
  than	
  US$	
  500,000.	
  	
  AdverAsing	
  rate	
  card	
  for	
  a	
  full	
  page	
  is	
  US$5,000.

•	
  Two	
  page	
  feature	
  on	
  Desroches	
  Island	
  and	
  the	
  Retreats	
  as	
  an	
  investment	
  opportunity



VIVA
• VIVA	
  Magazine	
  is	
  the	
  GCC's	
  biggest	
  selling	
  women's	
  monthly	
  magazine.

• Something	
  for	
  the	
  Weekend	
  –	
  Mini	
  Break	
  to	
  Desroches	
  Island	
  -­‐	
  Full	
  page	
  feature

• Ad	
  Value:	
  $8000USD	
  per	
  page	
  /	
  CirculaAon:	
  19,000	
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WHY IT’S HIP: One of the favourite romantic destinations 
for soon-to-be-hitched Prince William and Kate, the Seychelles 
archipelago in the Indian Ocean is one of the world’s most 
exclusive island destinations – and only a four-hour fl ight from 
the UAE. A retreat for the uber-wealthy, Desroches Island – one 
of the 115 islands that make up the Seychelles – was thought to 
have helped reunite the royal couple after their break-up in 2007 
and as a potential honeymoon spot it’s perfect. With warm 
temperatures all year round, picture postcard scenery and great 
dive sites, get your bikini, good book and best love vibes at the 
ready for a truly breathtaking and indulgent weekend retreat.

SPEND THE DAY: Protected by a thriving coral reef, the balmy 
waters of the Indian Ocean have made the Seychelles a natural 
home for watersports, including 14 classifi ed dive sites. Take 
an accompanied dive or snorkel and you could catch a glimpse 
of a dolphin, manta ray and reef shark, or venture into the 
legendary underwater caves. For beginners, some resorts offer 
PADI courses over a weekend, so don’t be afraid to sign-up as 
this is one of the best places to learn. If you’d rather be com-
manding the waves than swimming in them, take advantage of 
the low winds to explore the archipelago by yacht, powerboat or 
catamaran, any of which can be hired for the day. Stop off at La 
Digue Island for an alfresco lunch of freshly caught seafood or 
enjoy a sundowner on Anse Source d’Argent beach – one of the 
most spectacular beaches in the Seychelles. However, no trip 
to the Seychelles is complete without at least some designated 
spa time. Private island resorts usually offer the most unique 
experiences, Frégate Island (fregate.com), for example, has a 
cliff-top rock spa complete with panoramic views of the ocean.
 
AND THE NIGHT: Food lovers will be in heaven here, as 
the dining options on these luxe retreats are second to none. 
All-inclusive deals are the best way to take full advantage of the 
culinary options and the local cuisine is Creole, which blends 
Indian, Chinese, African and European infl uences to lip-smack-
ing success. Praslin Island, one of the most popular islands, lies 
34km north east of Mahé and is home to two of the Seychelles’ 
four nightclubs. For a wild night out, head to Jungle, which hosts 
top local DJs and a Tequila night on Fridays (+248 512 683). 

BED DOWN: If you want to hang up your designer bikini at 
Desroches Island, you’re in luck as the whole island is one big 
exlcusive resort. Of the resort’s (desroches-island.com) accom-
modation options, the beach suites are a more reasonable choice 
than the villas and are just as fab. Decorated in natural materials, 
each have a freestanding outdoor bath and shower, and your very 
own bicycle. Prices start from around Dhs2,900 per night.

GETTING THERE: A return fl ight from Dubai to Mahé with 
Emirates (emirates.com) costs Dhs3,255. Check with your resort 
for transfers to your chosen island. 

Expect white sands, clear skies and the odd 
royal at the ultimate desert island retreat 

Something for the 
weekend… Seychelles

 Do a 
! ursday 

night hip-

hop in 48 
hours!

THE HOTEL

There’s nothing like 
a private island for 
complete relaxation

Say ‘aaah’ at 
The Hilton Salalah

 HIP TIP! OCCUPANCY AND 

PRICES PEAK BETWEEN DECEMBER 

AND JANUARY, SO BOOK OUT OF 

SEASON FOR A BARGAIN 

There’s something 
fi shy around here...

MINIBREAK

Need to reconnect? 
Desroches Island 
is just the thing...
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Kanoo	
  World	
  Traveller
Roman-c	
  Retreats	
  &	
  30	
  Second	
  Concierge

• Kanoo	
  World	
  Traveller	
  is	
  the	
  biggest	
  consumer	
  travel	
  magazine	
  in	
  the	
  Middle	
  East.

• Desroches	
  selected	
  as	
  Number	
  1	
  RomanAc	
  Retreat.	
  

• 30	
  Second	
  Concierge	
  with	
  Head	
  Villa	
  Host	
  

• Ad	
  Value:	
  $16,000	
  USD	
  per	
  page	
  /	
  CirculaAon:	
  22,260	
  (UAE,	
  Saudi	
  Arabia,	
  Qatar,	
  Kuwait,	
  Oman,	
  Bahrain)	
  



TTG	
  Mena	
  Luxury
• Spa	
  Special	
  -­‐	
  Launch	
  of	
  Desroches	
  Escape	
  Spa

• TTG	
  Mena	
  Luxury	
  is	
  sent	
  to	
  all	
  travel	
  agencies	
  and	
  tour	
  operators	
  throughout	
  the	
  Middle	
  East	
  region	
  who	
  
specialise	
  in	
  luxury	
  travel.

• Ad	
  Value:	
  5,000	
  Euros	
  per	
  page	
  /	
  CirculaAon:	
  18,000	
  luxury	
  travel	
  agents



Arabian	
  Travel	
  News
Island	
  Inspira-on	
  -­‐	
  How	
  to	
  Sell	
  the	
  Seychelles	
  

• Desroches	
  Island	
  selected	
  as	
  top	
  3	
  islands	
  including	
  quote	
  by	
  Sarah	
  Jensen	
  on	
  the	
  Retreats	
  and	
  Escape	
  
Spa.	
  

• Ad	
  Value:	
  $6,125	
  per	
  page	
  /	
  CirculaAon:	
  36,267	
  (print	
  &	
  digital)



HotelierMiddleeast.com
Launch	
  of	
  new	
  Luxury	
  Beach	
  Retreats	
  and	
  Escape	
  Spa	
  at	
  Desroches

• www.hoteliermiddleeast.com/11300-­‐island-­‐inspira-on/3/

• The	
  website	
  aTracts	
  more	
  than	
  87,308	
  visitors	
  per	
  month

http://www.hoteliermiddleeast.com/11300-island-inspiration/3/
http://www.hoteliermiddleeast.com/11300-island-inspiration/3/
http://www.hoteliermiddleeast.com/11300-island-inspiration/3/
http://www.hoteliermiddleeast.com/11300-island-inspiration/3/
http://www.hoteliermiddleeast.com/11300-island-inspiration/3/
http://www.hoteliermiddleeast.com/11300-island-inspiration/3/


Good	
  Taste
• Good	
  Taste	
  is	
  of	
  the	
  biggest	
  circulaAng	
  monthly	
  magazines	
  in	
  the	
  UAE	
  with	
  in	
  house	
  experts	
  covering	
  

style,	
  beauty,	
  health,	
  cuisine	
  and	
  travel	
  from	
  weekends	
  away	
  to	
  once	
  in	
  a	
  lifeAme	
  holidays,	
  bringing	
  
a	
  global	
  round	
  up	
  of	
  travel	
  deals	
  and	
  exciAng	
  desAnaAons.

• 	
  DistribuAon	
  over	
  25,000	
  copies	
  reaching	
  150,000	
  readers	
  throughout	
  the	
  UAE.	
  Ad	
  Value	
  is	
  15,000	
  AED	
  
($4087)	
  per	
  page.	
  	
  PR	
  Value	
  for	
  both	
  features	
  $8175	
  USD.	
  

THE JUNGLE HIDEAWAY: 
KAHANDA KANDA
Spectacular jungle and coastal scenery, luxurious 
boutique hotels and gentle hiking through rambling tea 
plantations. It’s all just a short !ight away, in Sri Lanka. 
Stylish Kahanda Kanda is one of the country’s newest 
boutique hotels. Surrounded by the lush greenery of a 
working tea estate, the #ve air-conditioned suites and 
breathtaking views of palm-fringed jungle, make this 
Indian Ocean retreat as good as it gets. With a stunning 
in#nity-edge pool, spacious dining and living areas 
and an air-conditioned gym, interior designer George 
Cooper’s home-turned-hotel offers travellers a unique 
escape, with quick access by tuk tuk to Galle Fort. 
Perfect for escapists wanting to unwind in one of the 
most beautiful places on earth.
www.kahandakanda.com

The private island: 
Desroches
The Seychelles is a tropical paradise of dozens 
of small islands, famous for their picture-
perfect beaches and warm, turquoise waters. 
Desroches, fringed by 14km of powder-white 
sandy beaches, is one of the most beautiful in all 
the Indian Ocean. The entire island has only one 
resort, with colonial-inspired suites and luxurious 
four-bedroom beach villas scattered amongst the 
coconut palms, thus ensuring utmost privacy. The 
island’s coral reef makes for some of the best 
snorkelling and diving in the world, with big-game 
#shing and boat trips to deserted neighbouring 
islands also offered. With lush vegetation, nature 
trails to explore and century-old giant tortoises 
roaming free, this is the perfect tropical escape.  
www.desroches-island.com

Good Taste 147

good to go 

 travel notes
THE ROYAL RETREAT AT 
RAAS HAVELI
Jodhpur’s #rst boutique hotel features stylish 
bedrooms and sleek bathrooms – but the main 
selling point is its location in the middle 
of Jodhpur’s ancient walled city, with 
amazing views of Mehrangarh Fort, 
the best-preserved fort in India. 
The hotel is a combination of new 
and old: some rooms are in the 
original haveli, now restored, while 
others are in new buildings built from 
the local rose stone. In a central courtyard 
are the hotel pool and restaurants. There is also 
a small spa, and you have only to step outside 

the majestic gates to #nd yourself in a 
crowded street, full of rickshaws, cows 

and markets. Prince Shivraj Singh, son of 
the Maharaja of Jodhpur, tied the knot here in 
November, and Hollywood A-listers from Sting to 
Bono have also stayed. www.raasjodhpur.com 

Air Arabia is offering !ights to Kuala Lumpur from Dhs850. See www.airarabia.com for full details

PERFECT  
FOR...
couples, 

honeymooners, 
shopaholics.
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Legal	
  Business
• Legal	
  Business	
  is	
  the	
  market-­‐leading	
  glossy	
  monthly	
  magazine	
  for	
  the	
  UK	
  and	
  global	
  legal	
  market	
  and	
  

reaches	
  over	
  25,000	
  readers.	
  	
  	
  

102 Legal Business March 2011

As the market slowly improves and the prospect of regular all-nighters returns, it’s 
time to seriously consider your holiday options. From the perfect destination for time 
with your other half to the ideal team getaway after a deal closing, Jess Hudson from 
holiday company The Chic Collection recommends some destinations with a difference

Wish you were here? 

thelastword

Take the kids
Villas Valriche, Mauritius
Mauritius has long been known 

for its luxury hotels and is especially popular 
with honeymooners, but the villa concept 
is relatively new. New luxury villa resort 
Villas Valriche at Domaine de Bel Ombre in 
the tropical unspoilt south of Mauritius 
launched in September and is ideal for a family 
getaway for kids of all ages. There are beautiful 
white sand beaches, warm sheltered lagoons 
and some of the best children’s facilities 
anywhere on the island. If that’s not enough, 
there’s golf, quad biking and mountain biking, 
as well as all the water sports activities from 
kite surfi ng to sailing and swimming with 
dolphins. The villas have been designed with 
families in mind, featuring large landscaped 
gardens, infi nity pools with child safety 
features, spacious patios, barbecues and heated 
outdoor showers. 

www.villasvalricheexperience.com

A weekend on the slopes
Whitepod, Switzerland
Exhausted after a three-month stint 

on a deal? Do your associates look like they 
might lynch you if you ask them to do one 
more thing? Why not head to the Swiss 
Alps for a ski holiday with a difference. 
Take on the whole camp consisting of 15 
space age pods and you and your team 
can bustle around and have as much or as 
little to do with each other as you want. 
Whitepod is nestled high above the village 
of Les Cerniers in its own private estate 
close to Geneva. Anchored on individual 
wooden platforms and surrounded by 
panoramic mountain views, the pods are 
a surefi re way to get dinner chatter going. 
Any post-deal tension will drift down 
the valley with wild days on the slopes 
and plenty of après-ski fun to bring the 
team closer together.

www.whitepod.com

A sustainable option 
for your sabbatical
The Sanctuary at Ol Lentille, Kenya

The Sanctuary at Ol Lentille is one of East Africa’s 
most exclusive safari lodges, as well as a leading 
conservation partnership between the local 
Maasai people and private investors John and 
Gill Elias who are resident at the ranch. There 
are just four fabulously luxurious, fully staffed, 
private safari residences set on a 20,000 acre 
private game reserve overlooking Mount Kenya. 
Each house has a butler and valet, Maasai safari 
guide and private 4x4 safari vehicle. Ol Lentille 
can be hired exclusively, or the houses rented 
individually, perfect for couples, families or a 
group of friends. The Sanctuary is very involved 
with the local Maasai community, and welcomes 
guests to visit the local Kijabe Maasai tribe and 
the schools and clinics on the conservancy it 
runs. The opportunity for guests to be ‘having 
fun doing good’ is at the centre of all that they do.

www.ol-lentille.com

Desroches Island, Seychelles 
For staggeringly beautiful beaches 
dotted by granite boulders and 
lapped by warm turquoise 
waters, the Seychelles is a tropical 
romantic paradise with dozens 
of small islands to choose from 
and wild giant tortoises roaming 
free. The island, in the southern 
Amirantes archipelago, has to 
be the ultimate private island 
hideaway, surrounded by 14km 
of powder white sandy beaches 
with luxurious beachfront suites 
and villas stylishly designed and 
scattered among coconut palms. 
Explore the jungle by bicycle, 

enjoy sensuous spa treatments 
or romantic picnics on a deserted 
beach, and sail into the sunset 
on a private catamaran cruise. 
For ocean lovers, there is scuba 
diving, guided snorkelling trips 
to see turtles, big game fi shing 
and island hopping. Or just laze 
by the pool in a hammock, enjoy 
a massage and sip cocktails on the 
private deck of your villa. Fresh 
seafood and local produce from the 
island are served Creole style, and 
all meals, drinks, land activities 
and non-motorised watersports 
are included in your stay. 

 www.desroches-island.com

For you and the other half 
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Aquarius
English	
  speaking	
  monthly	
  wellness	
  magazine.	
  CirculaAon	
  of	
  25,912	
  copies	
  distributed	
  throughout	
  
the	
  UAE.



Help	
  For	
  Heroes	
  Charity	
  Event,	
  

Bri-sh	
  Embassy	
  Dubai

• Over	
  700	
  guests	
  aTended	
  in	
  the	
  gardens	
  of	
  the	
  Bri-sh	
  Embassy	
  in	
  Dubai.

• Desroches	
  sponsored	
  a	
  prize	
  giveaways.	
  In	
  return	
  Desroches	
  Logo	
  was	
  on	
  the	
  big	
  screen	
  throughout	
  the	
  
event,	
  and	
  he	
  commentator	
  was	
  brilliant	
  at	
  gekng	
  the	
  crowd	
  going	
  about	
  Desroches.

• The	
  winner	
  bid	
  30,000AED	
  for	
  3	
  nights	
  (over	
  £6000)	
  and	
  eventually	
  booked	
  for	
  10	
  nights	
  at	
  Desroches.	
  

• The	
  press	
  release	
  the	
  organisers	
  sent	
  out	
  included	
  Desroches	
  Island	
  as	
  a	
  key	
  sponsor.	
  Hello!	
  magazine	
  and	
  
Ahlan!	
  covered	
  the	
  event.	
  The	
  event	
  in	
  total	
  raised	
  AED420,000	
  (US$110,000)	
  so	
  you	
  can	
  see	
  there	
  were	
  a	
  
lot	
  of	
  high	
  rollers	
  there	
  on	
  the	
  night	
  who	
  were	
  all	
  spending	
  big	
  bucks	
  on	
  the	
  prizes	
  and	
  were	
  the	
  ideal	
  target	
  
clients	
  for	
  Desroches	
  and	
  the	
  Retreats	
  sales.	
  



Launch	
  of	
  Desroches	
  Retreats	
  at	
  Capital	
  Club	
  Dubai
80	
  Press	
  /	
  VIP	
  Guests	
  aTending	
  cocktail	
  party	
  and	
  presenta-on

RESERVATIONS

t   +248 437 6750  
  e    reservations@desroches-island.com

www.desroches-island.com
TARIFFS INCLUDE: Three meals daily, tea and coffee, local spirits and beers, soft drinks and house wines and all non-
motorised land and water-based activities.

TARIFFS EXCLUDE: Boutique shop purchases, premium beverages, telephone calls, spa treatments, laundry, child minding 
and all motorised land and water-based activities.

TERMS & CONDITIONS: This special offer is for Capital Club Members only and is based on a minimum of 3 nights stay.  
Pre-payment is required at time of bookings by credit card or bank transfer.  
This offer is valid until 30 September 2011, subject to availability.  
Please quote ‘Capital Club offer’ when reserving your villa.

With over 13  kilometres of unspoilt beaches and virgin forest, Desroches offers  
endless activities and facilities in a remote island setting. An exotic restaurant, 
extensive dive and fishing centre and a spa, all complementing the full range of 
five star facilities. 

Perfectly positioned on the north-west facing beaches surrounded by dense, green 
foliage, the Beach Villas and Retreats offer added exclusivity in a style that is 
modern and luxurious, yet blends in with the sensuous remote island atmosphere. 

25% PLUS DISCOUNTED RATES TO CAPITAL CLUB MEMBERS 
ON BOTH FLIGHTS AND ACCOMMODATION 

STAY FROM € 575 PER PERSON PER NIGHT  
on all-inclusive basis (based on 4 adults sharing)

RETURN FLIGHTS FROM MAHÉ TO DESROCHES:  € 390 per adult and €290 per child under 12.

Listed as one of theTOP 10  REMOTE HOTELSin the worldFORBES MAGAZINE 100 BEST HOTELSin the worldSUNDAY TIMES  TRAVEL MAGAZINE

Retreat to the exclusive Desroches Island – Seychelles – only 4 hours flight 
from Dubai, one of the most pristine, untouched islands in the world. 

You are invited to the exclusive Launch Party of

Desroches Island Retreats
A unique island escape and investment opportunity in the Seychelles

Drinks and Canapés from 6:30-9:30pm on Sunday 1st May

The Capital Club DIFC, 5th Floor

Please RSVP by 22nd April to jess@hudsonspr.me
STRICTLY BY INVITATION ONLY

www.desroches-island.com
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Bri@sh	
  Polo	
  Day	
  Charity	
  Cup

• Put	
  Desroches	
  Island	
  forward	
  for	
  the	
  Charity	
  Auc-on	
  at	
  Bri-sh	
  Polo	
  Day	
  Charity	
  Cup	
  held	
  this	
  summer

• Desroches	
  logo	
  was	
  included	
  in	
  the	
  Programme	
  of	
  Events	
  and	
  Charity	
  Auc-on,	
  as	
  well	
  as	
  on	
  the	
  polo	
  
website,	
  and	
  images	
  of	
  Desroches	
  on	
  the	
  plasma	
  screens	
  throughout	
  the	
  day	
  providing	
  excellent	
  exposure	
  
for	
  Desroches	
  to	
  450	
  VIP	
  guests	
  and	
  royalty	
  including	
  HRH	
  Prince	
  Harry	
  and	
  HRH	
  Prince	
  Rashid	
  of	
  Jordan.	
  

• Many	
  Middle	
  Eastern	
  clients	
  in	
  aTendance	
  

• Please	
  see	
  a	
  short	
  film	
  of	
  the	
  day	
  to	
  see	
  the	
  profile	
  of	
  guests	
  aTending	
  and	
  the	
  exclusive	
  sekng:

• hTp://www.bri-shpoloday.co.uk/film/film.html

http://www.britishpoloday.co.uk/film/film.html
http://www.britishpoloday.co.uk/film/film.html

